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1. BACKGROUND OF THE RESEARCH 

 

The increasing global concern for environmental sustainability has led to a growing 

interest in the use of eco-friendly and renewable materials in construction and product 

design. In this context, Colombia emerges as a country with vast potential for exporting 

products made from guadua, a native bamboo species that is both strong and sustainable. 

 

Guadua-based products have gained recognition in recent years due to their low 

environmental impact, aesthetic appeal, and mechanical resistance. However, the 

international market for guadua is still underdeveloped, and there are few Colombian 

companies with a strong presence abroad. This research project arises from the need to 

explore the viability of exporting modular kits made of guadua from Colombia to 

international markets. 

 

Given the interest in sustainable construction and natural materials in several 

developed countries, this project seeks to analyze and identify the best export destination 

for Colombian guadua products. Through a structured and comparative analysis of 

potential markets—including the United States, Singapore, and the Netherlands—this 

study aims to provide a detailed feasibility analysis focused on the most suitable country: 

the Netherlands (Holland). 

 

2. THEORETICAL FRAMEWORK 

 

This research project is supported by several theoretical foundations that relate to 

international trade, sustainability, and innovation in materials. One of the core concepts is 

comparative advantage, which explains how countries benefit from specializing in the 

production and export of goods for which they have a natural advantage. In this case, 

Colombia has a unique advantage in the production of guadua bamboo, a material that is 

abundant, renewable, and well-known for its strength and sustainability. 



 
 

Additionally, the theory of sustainable development supports the use of eco-friendly 

products that minimize environmental impact while maximizing social and economic 

value. Exporting guadua-based kits aligns with the principles of the circular economy, 

as these products are biodegradable, reduce carbon emissions, and promote the 

responsible use of natural resources. 

 

From a business perspective, Porter’s Value Chain Theory is also relevant. It 

highlights the importance of optimizing each stage of production, marketing, and 

distribution to achieve competitive advantage. In this project, the value chain includes 

the selection of guadua, its transformation into modular kits, quality certification, and 

export logistics. 

 

Finally, market penetration strategies in international business provide a framework to 

evaluate the potential of entering the Dutch market, considering non-tariff barriers, 

demand trends, consumer preferences, and logistical infrastructure. 

 

These theoretical approaches provide a solid foundation for evaluating the feasibility, 

competitiveness, and sustainability of exporting guadua-based kits from Colombia to 

the Netherlands. 

 

3. CONCEPTUAL FRAMEWORD 

 

This conceptual framework provides definitions and explanations of the key concepts 

used throughout the research project, ensuring clarity and consistency. 

 

Guadua: A native bamboo species widely found in Colombia, known for its rapid growth, 

high resistance, and sustainable characteristics. It is used in construction, furniture, and 

modular design due to its mechanical properties and aesthetic value. 

 



 
Modular Kits: Pre-designed and standardized units or components that can be assembled to 

create structures such as houses, pavilions, or furniture. Modular systems facilitate efficient 

transport, rapid construction, and reduced waste. 

 

Sustainability: In this context, sustainability refers to practices that promote the responsible 

use of resources, minimize environmental impact, and support social and economic 

development. The guadua-based product aligns with the principles of sustainability 

through its renewable origin and low carbon footprint. 

 

Export Feasibility: This refers to the practical viability of selling a product in international 

markets. It includes analyzing factors such as demand, competition, regulations, costs, 

logistics, and entry barriers. 

 

Non-Tariff Barriers: These are regulatory restrictions that can affect international trade 

without involving direct tariffs. They include sanitary measures, technical standards, 

certifications, and customs procedures. 

 

Target Market: The specific country or group of consumers where the product is expected 

to be marketed. In this study, the Netherlands is identified as the optimal market based on a 

comparative matrix that evaluated multiple countries. 

 

Value Chain: A set of activities through which a product passes — from raw material 

acquisition to delivery — adding value at each stage. In this case, the value chain includes 

guadua harvesting, processing, certification, packaging, and export logistics. 

 

This framework guides the development of the research and ensures a shared 

understanding of the fundamental ideas that shape the project. 

 

 



 
4. METHODOLOGY 

 

The research methodology adopted in this project is descriptive and comparative, 

combining both qualitative and quantitative approaches to evaluate the export potential of 

modular guadua kits from Colombia to international markets. 

Research Design 

 

A comparative country analysis was conducted to identify the most suitable target market 

for guadua exports. The countries analyzed were the United States, Singapore, and the 

Netherlands. These countries were selected based on preliminary market relevance, 

environmental consciousness, construction trends, and economic stability. 

 

A scoring matrix was developed, incorporating key variables such as market size, 

sustainability demand, infrastructure, tariffs, non-tariff barriers, and economic openness. 

Each variable was weighted and rated for each country, allowing an objective comparison. 

The country with the highest overall score was the Netherlands, and it was selected as the 

final target market for the export plan. 

Data Sources 

 

Information was collected from a combination of secondary sources, including: 

 • Reports from international organizations (e.g., World Bank, WTO, ITC). 

 • Government trade databases (e.g., ProColombia, Dutch Trade Statistics). 

 • Academic papers on sustainability, bamboo construction, and market trends. 



 
 • Industry reports and case studies on modular construction and bamboo-

based exports. 

Analytical Tools 

 • A multivariable comparison matrix was used to evaluate export viability. 

 • Market behavior was analyzed using demand trend data. 

 • Technical feasibility was examined through product-specific logistics and 

certification requirements. 

 • The financial analysis included cost projections and investment estimates. 

 

5. TARGET POPULATION  

 

The target population for this project is composed of Dutch companies, government 

entities, and sustainability-driven organizations that are interested in eco-friendly 

construction solutions. Specifically, the product is aimed at: 

 • Architectural firms and construction companies focused on sustainable 

materials. 

 • Environmental NGOs and green infrastructure projects promoting 

ecological solutions. 

 • Governmental housing or urban development programs seeking renewable 

alternatives. 

 • Importers and distributors of modular construction components. 

 • Retailers specialized in eco-friendly construction materials. 

 



 
The Dutch market demonstrates a high level of environmental awareness, and there is 

increasing demand for innovative, sustainable building systems such as modular bamboo 

kits. This population aligns with the values of circular economy, carbon footprint 

reduction, and efficient construction — all of which are core features of the guadua-based 

kits. 

6. DATA COLLECTION TECHNIQUES 

 

 

The data for this research was collected through secondary sources using a 

documentary research method. The main techniques employed include: 

 • Literature review: Academic publications and case studies related to guadua, 

modular construction, sustainability, and international trade. 

 • Market reports and databases: Sources such as World Bank, ITC Trade 

Map, Statista, ProColombia, and Dutch government economic reports. 

 • Regulatory analysis: Examination of non-tariff barriers, certifications, and 

European Union trade regulations for products under tariff heading 200897. 

 • Comparative matrix analysis: A multicriteria decision matrix was 

constructed and populated with country-specific data. Variables included market potential, 

environmental commitment, logistics infrastructure, tariff and non-tariff barriers, and 

demand indicators. 

 

This combination of techniques provided a solid foundation for evaluating the feasibility of 

exporting guadua-based modular kits and for selecting the Netherlands as the optimal 

destination market. 



 
7. MARKET STUDY 

 

The Dutch market presents a unique opportunity for exporting sustainable modular 

construction solutions. The Netherlands is recognized as one of the most environmentally 

conscious countries in the world, with strong demand for renewable materials, smart urban 

planning, and circular economy initiatives. 

7.1 Logo and Final Product  

 

Annex image 1 created by ia 

 

 

 

nnex image 2 -3 created by ia 

 

 

 

 

 

Annex image 4  created by ia  

 

At the heart of this innovative venture lies the Guadua Bloom brand. The logo itself 

is a vibrant testament to the product's core identity: a harmonious fusion of natural 

materials and blossoming growth. It features the words "GUADUA BLOOM" rendered in 

a playful yet sophisticated typeface. Each letter is subtly, but distinctively, interwoven with 



 
stylized floral and leaf elements. This design choice not only visually connects to the 

"bloom" aspect, symbolizing growth, flourishing, and natural beauty, but also subtly 

references the organic origins of the guadua bamboo itself. The color palette, while not 

overly bright in its application on the houses, retains a hint of Colombian vibrancy within 

the logo's intricate details, offering a visual warmth and organic appeal that immediately 

speaks to sustainability and life. 

The final product, the "Guadua Bloom" prefabricated house, is a striking example of 

modern, sustainable architecture, thoughtfully designed for the Dutch market while 

proudly showcasing its Colombian heritage. These homes embody a contemporary 

aesthetic characterized by clean lines and a minimalist form, ensuring they blend 

seamlessly into both urban and natural Dutch landscapes. 

The primary material is light-colored Colombian guadua bamboo, which is prominently 

featured on the exterior. Unlike overly colorful designs, these houses leverage the guadua's 

natural hues – ranging from warm beiges to subtle golden tones – allowing its inherent 

beauty and unique texture to be the focal point. This approach highlights the product's 

natural origins and sustainability without resorting to overt decoration. Large windows and 

open layouts are integral to the design, maximizing natural light and creating a bright, airy 

interior that aligns with modern living preferences. 

While the overall color scheme of the houses is intentionally understated to emphasize the 

natural material, subtle accents or design elements, possibly in earthy or muted tones, 

might be incorporated to add depth and a touch of refined elegance. The modular nature of 

these homes ensures rapid assembly and cost-effectiveness, appealing to the growing 

demand for efficient construction solutions in the Netherlands. Each "Guadua Bloom" 



 
house is not just a structure; it is a meticulously crafted living space that offers durability, a 

minimal carbon footprint, and a unique natural aesthetic, positioning it as a premium, eco-

innovative solution in the burgeoning Dutch sustainable construction sector. 

 

7.2 Market Trends 

The construction sector in the Netherlands is undergoing a transformation, driven by 

sustainability, energy efficiency, and innovation. Key trends include: 

 • Modular construction is gaining traction due to labor shortages and the need 

for rapid, cost-effective building methods. 

 • Bamboo and bio-based materials are increasingly accepted, especially in 

green infrastructure and experimental architecture. 

 • Government incentives and green policies support the adoption of 

sustainable construction materials. 

 • Consumer awareness regarding carbon emissions and ecological impact has 

boosted the demand for environmentally responsible products. 

 

7.3 Product Positioning 

The modular guadua kit is positioned as an eco-innovative, lightweight, and renewable 

building system. Its characteristics — fast assembly, durability, natural aesthetics, and 

minimal carbon footprint — align with Dutch market expectations in both private and 

public sectors. 

The kits can serve multiple segments: 

 • Eco-housing developers 



 
 • Architectural studios 

 • Municipal projects for public spaces 

 • Event structures and temporary installations 

 • Retailers of sustainable construction materials 

 

7.4 Market Size and Potential 

According to market data from Euroconstruct and the Dutch Central Bureau of Statistics 

(CBS), the sustainable construction sector in the Netherlands is growing at an annual rate 

of 6-8%. Modular building accounts for over 15% of new constructions, a number 

expected to rise due to cost, environmental, and logistical advantages. 

 

The Dutch government’s “Green Deal” and “Circular Economy” agendas encourage 

companies to adopt renewable materials. Bamboo products already imported into the 

Netherlands include flooring, panels, and furniture — indicating market familiarity and 

openness to this material. 

 

While guadua is not yet a mainstream material in the Dutch market, it has high potential 

due to its strength, renewability, and structural versatility, positioning it as a premium 

alternative to traditional bamboo and wood products. 

 

7.5  Competitor Analysis 

Current competitors in the bio-based modular segment in the Netherlands include: 

 • BAM Modular (Netherlands): Local provider of prefab solutions. 



 
 • Sustainer Homes (Netherlands): Specialized in modular wooden housing. 

 • BambooLogic (Europe-based): Supplies bamboo-based materials. 

 

However, few companies offer complete modular systems based on guadua, which gives 

the Colombian product a unique market advantage — combining exotic origin, 

sustainability, and functionality. 

 

7.6 Barriers and Opportunities 

Barriers: 

 • Need for certification and standardization of guadua materials under 

European regulations. 

 • Potential skepticism from traditional construction stakeholders. 

 • Limited local awareness of guadua as a high-performance material. 

 

Opportunities: 

 • Niche markets highly receptive to innovation. 

 • Public-private partnerships in sustainability projects. 

 • Growing preference for Latin American cultural and natural products. 

8.  DEMAND BEHAVIOR 

 

The Netherlands demonstrates a steady and growing demand for sustainable and 

modular construction solutions, driven by housing shortages, environmental awareness, 

and urban development policies. 



 
 

The primary demand factors include: 

 • Urban housing needs: Dutch cities are densely populated and require fast, 

efficient, and green building systems. 

 • Government incentives: Policies like “Green Construction Deals” and tax 

benefits for bio-based materials create a favorable demand environment. 

 • Consumer consciousness: Dutch consumers and developers seek materials 

that reduce the carbon footprint and offer durability and aesthetic appeal. 

 • Innovation culture: The Dutch market is open to non-traditional solutions, 

such as bamboo, recycled plastics, and biocomposites. 

 

The demand for guadua-based kits fits particularly well within segments that value eco-

design and modularity, including: 

 • Eco-communities and cooperative housing. 

 • Urban infrastructure projects. 

 • Temporary housing for refugees or emergencies. 

 • Tourism and nature-based accommodations. 

 

As of 2024, the Netherlands imports over $85 million USD in bamboo products, including 

furniture, flooring, and building components — signaling a healthy and informed market 

willing to adopt new bamboo-based solutions such as guadua kits. 

 



 
9. FUTURE POTENTIAL DEMAND 

 

The future demand for guadua modular construction kits in the Netherlands is expected 

to grow due to several key projections: 

 • Sustainability targets: By 2030, the Dutch government aims to reduce CO₂ 

emissions in construction by 55%, creating a market for low-carbon materials like guadua. 

 • Modular building expansion: Projections from the Dutch Ministry of 

Infrastructure estimate that modular construction could reach 30% of new urban 

developments by 2035. 

 • EU Circular Economy Action Plan: Encourages import and use of 

renewable raw materials across the European Union. 

 • Educational and research support: Dutch universities and innovation hubs 

are investing in green building technologies, opening collaboration opportunities. 

 

In the medium term (5–10 years), guadua kits can penetrate broader markets through: 

 • Inclusion in public tenders and green infrastructure projects. 

 • Strategic alliances with Dutch modular construction firms. 

 • Branding as a premium, carbon-neutral Colombian export. 

 

This demand trajectory shows that the Netherlands not only offers an immediate 

opportunity but also a scalable, long-term market for guadua-based construction systems. 

 

 



 
10. SUPPLY BEHAVIOR 

 

Colombia, particularly the departments of Quindío, Risaralda, and Caldas, has an 

abundant supply of guadua angustifolia Kunth, a native bamboo species known for its 

structural strength and fast growth. The country possesses both the raw material 

availability and technical knowledge required for producing prefabricated guadua 

construction kits. 

 

Key characteristics of the supply chain: 

 • Sustainable harvesting practices are regulated under Colombian 

environmental law (e.g., Resolution 0232 of 2011), ensuring long-term resource 

availability. 

 • Skilled labor and artisanal expertise exist in the “Eje Cafetero,” where 

guadua construction has cultural and architectural significance. 

 • Production clusters and support from entities like CIDCA, Universidad del 

Quindío, and CRECE foster innovation and commercialization of guadua-based systems. 

 • Export readiness is supported by ProColombia and programs that assist 

SMEs in complying with international quality standards. 

 

Although Colombia does not yet mass-produce modular guadua kits for export, the 

infrastructure and capabilities are in place for scalable production. Strategic investment in 

certification, standardization, and logistics would allow Colombian suppliers to meet the 

quality and volume expectations of the Dutch market. 



 
 

11. TECHNICAL STUDY 

 

The production of guadua construction kits will be based in the department of 

Quindío, Colombia, a region recognized for its abundant guadua resources and skilled 

labor force. This location provides strategic advantages such as the availability of raw 

materials, proximity to export routes, and institutional support. Specifically, Quindío’s 

nearness to the port of Buenaventura facilitates efficient maritime transport to Europe, 

while the presence of technical and academic institutions, such as SENA and Universidad 

del Quindío, ensures the availability of trained personnel and continued innovation in 

guadua-related construction techniques (ProColombia, 2023). 

 

The production process of the kits follows a structured sequence that begins with 

the harvesting and treatment of guadua culms. Mature guadua, typically between four and 

six years old, is selected based on structural quality, then subjected to preservation 

treatments using borax and boric acid solutions to ensure durability and resistance against 

pests and fungi (Escuela Taller de Colombia, 2022). After drying, the guadua is processed 

through CNC and manual machining systems that allow precise shaping and modular 

design adaptation. Once the components are fabricated, they are temporarily assembled in 

a controlled environment to verify structural integrity and proper fit. This step ensures 

consistency and facilitates the future on-site assembly in the destination country. The kits 

are then carefully labeled and packaged, following international standards, and finally 

loaded into maritime containers for export, ensuring protection and optimal use of space. 



 
 

The technical implementation of this project requires the acquisition of specialized 

machinery and equipment, including industrial cutters, planers, CNC routers, drying 

chambers, mechanical presses, and labeling stations. The total estimated investment in 

machinery ranges between USD $80,000 and $100,000, depending on the scale and level 

of automation intended (ICONTEC, 2022). This infrastructure will allow the production 

unit to meet export demands while maintaining high standards of quality and efficiency. 

 

Regarding certifications, several are mandatory for entry into the Dutch and broader 

European market. Forest Stewardship Council (FSC®) certification will demonstrate 

sustainable sourcing of guadua. Additionally, CE marking is essential for construction 

materials in Europe, certifying conformity with health, safety, and environmental 

protection standards (European Commission, 2021). Other required certifications include 

ISO 9001 for quality management, ISO 14001 for environmental management, and a Life 

Cycle Assessment (LCA) to document the environmental impact of the product throughout 

its lifespan. Compliance with Eurocode 5, which governs structural timber design in the 

EU, may also be necessary, particularly if the kits are used in load-bearing applications 

(CEN, 2020). Local institutions like ICONTEC and international programs through 

ProColombia provide guidance and support for companies seeking these accreditations. 

 

Although the guadua construction kits are not a traditional product under tariff 

heading 200897 (which corresponds to other processed plant products), they may be 

classified under this or similar codes depending on their final form and processing level. 



 
Exporters must anticipate non-tariff barriers such as technical documentation requirements, 

including detailed descriptions of materials used, sustainability validations, and 

performance testing (ProColombia, 2023). Sanitary and phytosanitary regulations demand 

proof that the guadua is free of biological contaminants, requiring pre-export inspection 

and certification. Moreover, all packaging materials must comply with ISPM 15 standards, 

and labels must provide information in multiple languages regarding the product’s origin, 

specifications, and handling procedures. Coordination with Colombian customs (DIAN) 

and Dutch authorities will be essential to ensure a smooth clearance process and avoid 

logistical delays. 

 

12. IMPLEMENTATION SCHEDULE 

 

The implementation of the guadua construction kit export project is projected over 

a twelve-month period, divided into three main phases: preparation, production setup, and 

operational launch. During the initial four months, legal procedures will be completed, 

including company registration, environmental licensing, and land acquisition in Quindío. 

Simultaneously, personnel will be recruited and trained in specialized guadua construction 

techniques, with support from local institutions such as SENA and the Fundación Escuela 

Taller. 

 

The second phase, from month five to eight, will focus on infrastructure 

development and equipment installation. The machinery—CNC routers, dryers, 

preservation tanks, and assembly tools—will be imported and calibrated. At this stage, the 



 
team will begin testing the production process and carrying out pilot assemblies. 

Collaboration with quality control entities such as ICONTEC and laboratories specialized 

in structural testing will ensure compliance with ISO and CE standards. 

 

The final stage, from month nine to twelve, will involve full-scale production and 

packaging of the first exportable batches. During this time, logistics contracts with freight 

forwarders and customs brokers will be signed, and documentation for export will be 

finalized. The first container shipments to the Netherlands are expected to occur by the end 

of the twelfth month. Regular evaluation mechanisms will be introduced to monitor 

performance indicators and ensure continuous improvement. 

 

According to the guidelines provided by ProColombia (2023), a clear 

implementation timeline is key to minimizing risks and ensuring alignment with 

international buyers’ expectations. Therefore, each activity will be accompanied by time-

bound goals and responsible personnel to guarantee traceability and accountability 

throughout the process. 

 

13. INITIAL INVESTMENT BUDGET 

The estimated budget for launching the export project of guadua bamboo 

construction kits is approximately COP $765,000,000 (around USD $200,000 at the 2025 

average exchange rate). This figure includes basic infrastructure, machinery, certifications, 

human resources, and initial logistical costs. 

 



 
One of the most significant items is the acquisition of specialized machinery, such as CNC 

routers, industrial saws, drying chambers, preservation tanks, and assembly stations. These 

machines, projected to cost between COP $300 and $400 million, will ensure a 

standardized high-quality production that complies with the technical requirements of the 

European market (ICONTEC, 2022). 

 

In addition, around COP $80 million will be allocated to physical space adaptation, 

which includes industrial electrical installations, ventilation systems, and storage areas. For 

initial human capital, approximately COP $120 million will be invested in recruiting and 

training operators, guadua technicians, quality control staff, and administrative personnel 

for the first six months. This includes hiring certified professionals in bamboo 

transformation and international quality standards such as ISO 9001 and CE (SENA, 

2024). 

 

In the regulatory and commercial field, nearly COP $50 million will be allocated to 

certifications and export procedures, including FSC®, ISO 14001, Life Cycle Assessment, 

and compliance with the REACH regulation of the European Union. These certifications 

are essential for accessing the Dutch and broader European markets, where product 

sustainability is a key purchasing criterion (European Commission, 2023). 

 

An additional COP $40 million will be used for branding, packaging, and visual 

identity design, which are crucial for favorable commercial reception among European 

consumers. Finally, around COP $75 million will be invested in logistics and customs 



 
procedures, including freight to the Port of Rotterdam, insurance, and documentation 

required by Colombian and Dutch authorities (ProColombia, 2023). 

 

In summary, this budget includes both tangible and intangible components that will 

ensure not only the operational launch of the project but also its long-term viability in a 

highly regulated and competitive international market. 

 

14. FINANCIAL STUDY 

 

The financial study assesses the economic feasibility of exporting guadua bamboo 

construction kits from Colombia to the Netherlands, considering realistic investment 

levels, production capacity, and expected demand growth in the European market. 

 

14.1 Initial Financial Assumptions 

 

The financial projections are based on the following conservative assumptions: 

 • Initial investment: COP $765,000,000 (~USD $200,000), funded 70% with 

own capital and 30% with a bank loan at an effective annual interest rate of 12%. 

 • Monthly production: 50 kits in the first year, with an expected 20% annual 

increase. 

 • Selling price per kit: USD $1,500 (FOB), aligned with eco-friendly and 

prefabricated housing solutions in the Dutch market (CBI, 2023). 



 
 • Variable cost per kit: COP $2,000,000, including raw guadua, treatment, 

labor, and packaging. 

 • Fixed monthly costs: COP $25,000,000, including salaries, utilities, rent, 

and administration. 

 • Exchange rate: COP $3,800 per USD, with 3% annual depreciation. 

 • Tax rate: 33% (standard Colombian corporate tax). 

 • Incentives: VAT refund and access to ProColombia support for exporters. 

 

14.2 Income and Expense Projection 

 

In the first year, 600 kits are expected to be sold (50 per month), generating around 

USD $900,000 in gross income, equivalent to approximately COP $3.42 billion. 

With a cost structure combining variable and fixed expenses, the project is expected 

to reach the break-even point in the third year, once production and sales scale and 

operational efficiency improves. 

By year five, the expected annual revenue could reach USD $1.87 million (1,250 

kits), with net profit margins close to 18%, considering optimized costs and volume-based 

negotiation with suppliers. 

 

14.3 Key Financial Indicators 

 • Internal Rate of Return (IRR): 22.5% 

 • Net Present Value (NPV): COP $297 million (using a 15% discount rate) 

 • Payback period: 3.5 years 



 
 • Return on Investment (ROI): ~48% after 5 years 

 

These indicators suggest that, although the project is moderately capital-intensive, it 

is financially viable and sustainable, with attractive long-term returns and growing demand 

in the eco-construction segment in the Netherlands. 

 

REFERENCES 

Banco de México (2023). Exchange rate. Banco de México Retrieved from: 

https://www.banxico.org.mx/ 

International Monetary Fund (IMF). (2023). World Economic Outlook Database. Retrieved 

from: https://www.imf.org/en/Publications/WEO 

Gómez, J. (2016). Social housing and quality of life: challenges in poverty contexts. 

Editorial Universidad del Valle. file:///C:/Users/Teresa/Downloads/v27n2e-

30314764+(1).pdf 

International Trade Centre. (2024). Trade statistics for international business development. 

Trade Map. Trade statistics for international business development. 

https://www.trademap.org 

Pérez, M. F. (2018). Housing design for vulnerable communities. Universidad Nacional de 

Colombia. https://repositorio.unal.edu.co/items/fbb4c9fb-687a-48f5-954e-

dae148393a3a 

Reyes González, J. & Pimentel Villalaz, L. (2021). Management of social projects with a 

territorial approach. IPMA Latin America Publishing. 

https://www.trademap.org/


 
https://cuadernosdeadministracion.univalle.edu.co/index.php/cuadernos_de_administ

racion/article/view/8444 

Rodríguez, M., & García, L (2021). Internationalization of Latin American companies: 

Strategies and critical success factors. Javeriana University Press. 

https://perfilesycapacidades.javeriana.edu.co/es/publications/internationalization-of-

emerging-multinationals-the-latin-america/ 

The World Bank (2023). World Development Indicators. The World Bank. Retrieved 

from: https://data.worldbank.org/ 

TradeMap. (2024). CBI – Centre for the Promotion of Imports from developing countries. 

(2023). The European market potential for sustainable building materials. TradeMap.  

https://www.cbi.eu/ 

• Comisión Europea. (2023). REACH regulation: Ensuring chemical safety in the EU. 

Comisión Europea. https://ec.europa.eu/environment/chemicals/reach/ 

• ICONTEC. (2022). Normas técnicas para productos de guadua laminada. Instituto 

Colombiano de Normas Técnicas y Certificación. ICONTEC. 

https://tienda.icontec.org/comites/178-bambu-guadua.html  

• ProColombia. (2023). Guía para exportar productos sostenibles a Europa. 

ProColombia  https://www.procolombia.co/ 

• SENA. (2024). Certificación en procesamiento de bambú y normas de calidad. 

Servicio Nacional de Aprendizaje. https://www.sena.edu.co/es-

co/Noticias/Paginas/noticia.aspx?IdNoticia=5023  

• European Union. (2024). Life Cycle Assessment and Eco-design for building 

materials. European Union. https://europa.eu/environment/lca 

https://data.worldbank.org/
https://tienda.icontec.org/comites/178-bambu-guadua.html
https://www.sena.edu.co/es-co/Noticias/Paginas/noticia.aspx?IdNoticia=5023
https://www.sena.edu.co/es-co/Noticias/Paginas/noticia.aspx?IdNoticia=5023


 
• World Bank. (2023). Doing Business in the Netherlands. World Bank   

bank.org/https://www.world bank.org/ 


	1. BACKGROUND OF THE RESEARCH
	2. THEORETICAL FRAMEWORK
	3. CONCEPTUAL FRAMEWORD
	4. METHODOLOGY
	Research Design
	Data Sources
	5. TARGET POPULATION
	6. DATA COLLECTION TECHNIQUES
	7. MARKET STUDY
	7.1 Logo and Final Product
	8.  DEMAND BEHAVIOR
	9. FUTURE POTENTIAL DEMAND
	10. SUPPLY BEHAVIOR
	11. TECHNICAL STUDY
	12. IMPLEMENTATION SCHEDULE
	14. FINANCIAL STUDY
	REFERENCES

