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Resumen

Previo al impacto negativo que supuso la pandemia del SARSCOV-2 para el turismo
en Colombia, se podia observar que los ingresos del sector turistico del pais
superaron los ingresos combinados por exportaciones de flores, café y banano. Ello
mostraba su creciente importancia en la economia nacional. No obstante, mas alla
de la contingencia sanitaria actual, hay para el sector un espacio amplio para
continuar mejorando su desempefio. El presente articulo se propone analizar la
competitividad de los destinos turisticos en Colombia, a partir de aplicar el indice de
competitividad cuantitativo - objetivo desarrollado por Rodriguez-Anton & Rubio-
Andrada en 2016. Con este método se midi6é el desempefio competitivo de Colombia
y cuatro reconocidos lideres latinoamericanos del sector: México, Costa Rica, Peru
y Brasil en los afios 2015, 2017 y 2019.

Al aplicar el indice cuantitativo objetivo, se encontré que Colombia a fecha de corte
diciembre de 2019, ocup0 el quinto puesto entre los cinco paises seleccionados.
Ello se explica en parte por falencias estructurales en pilares basicos de la
competitividad como seguridad y proteccion del turista, salud e higiene o recursos
naturales. Los destinos turisticos del pais sin duda tienen un gran potencial en llegar
a ser protagonistas en las exportaciones del pais, siempre que el desarrollo turistico
siga siendo un objetivo de politica de Estado y no de gobierno. Finalmente, este
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trabajo plantea la discusion sobre la medicion de la competitividad de destinos
turisticos al sugerir que podria mejorarse la calidad de este si se pudieran reducir la
presencia de indicadores que se alimentan de opiniones subjetivas y no de hechos
factuales.

Abstract

Prior to the negative impact that the SARSCOV-2 pandemic had on tourism in
Colombia, it could be observed that the income of the country's tourism sector
exceeded the combined income from exports of flowers, coffee and bananas. This
showed its growing importance in the national economy. However, beyond the
current health contingency, there is ample room for the sector to continue improving
its performance. This article aims to analyze the competitiveness of tourist
destinations in Colombia, based on applying the quantitative - objective
competitiveness index developed by Rodriguez-Anton & Rubio-Andrada in 2016.
With this method, it was mesured the competitive performance of Colombia and four
recognized Latin American leaders in the sector: Mexico, Costa Rica, Peru and
Brazil in the years 2015, 2017 and 2019.

When applying the objective quantitative index, it was found that Colombia at the
cut-off date of December 2019, ranks fifth among the five selected countries. This is
partly explained by structural flaws in basic pillars of competitiveness such as tourist
safety and protection, health and hygiene or natural resources. The country's tourist
destinations undoubtedly have great potential to become protagonists in the export
of services from the country, provided that tourism development continues to be an
objective of the State policy and not of the government. Finally, this work raises the
discussion on measuring the competitiveness of tourist destinations by suggesting
that its quality could be improved if the presence of indicators that feed on subjective
opinions and not on facts could be reduced.

Palabras clave: indice cuantitativo objetivo de competitividad, competitividad
sostenible de destinos turisticos, medicion de la competitividad turistica

Keywords: Objective quantitative competitiveness index; sustainable
competitiveness of tourist destinations; tourism competitiveness assessment
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